
THE ESSENTIAL STEPS IN THE  
MARKETING RESEARCH PROCESS

Are you ready to collect consumer data by 
launching a market research campaign? 
Before hitting the “go” button, make sure 
you follow all these steps.

The second step is to develop your research plan by assessing and deciding on 
the best way to collect data based on your research objectives.

Now that you have collected your data, it’s time to put it into practice.

The first step is to make sure you ask the right questions to formulate the 
right questions.

THE OPPORTUNITY PHASE

ASK

IS THIS SOMETHING THAT I AM 
NATURALLY CURIOUS ABOUT?

WHO IS MY TARGET 
CONSUMER?

AM I WILLING TO BE  
WRONG?

AM I CONFRONTING MY 
ASSUMPTIONS HONESTLY?

WHAT DO I HOPE TO GAIN FROM 
THIS STUDY?

WHAT STEPS AM I WILLING TO 
TAKE ONCE I GET MY RESULTS?

THE IMPLEMENTATION PHASE

THE EXECUTION PHASE

QUANTITATIVE STUDY QUALITATIVE STUDY

Quantitative studies help you 
collect basic data quickly. If 

you’re a novice, any of these 3 
survey tools will serve you:

In a qualitative study, you’ll 
reach out to your customers 

on a personal level and gauge 
their willingness to talk about 

their experiences with your 
brand or business.

Opt for a qualitative study 
when you need direct and 

robust feedback. 

Before you start your research 
A/B test to determine which 

method produces the  
best results.  

• Google Analytics
• HubSpot Analytics
• Optimizely

a tool for beginners with 
several integration options

a user-friendly tool that allows 
you to send surveys directly 

through email.

one of the top tools for 
dispersing surveys through 

social media.
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A/B TEST BEFORE YOU 
DECIDE

BEST TOOLS FOR A/B 
TESTING:

Provide methodology 
including the market 

research process, the results, 
and the conclusion, as well 
as recommended course of 

action.

Put some effort into 
data presentation with 
the help of PowerPoint, 
Excel, or with a custom 

Infographic.

Have a balance of 
being precise with 
your collected data 

and maintaining 
completeness.
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