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A BOOST IN DIGITAL  
AND MOBILE CONSUMER ENGAGEMENT

F I V E  T H I N G S  D I S R U P T I N G

ENHANCEMENTS 
IN ARTIFICIAL INTELLIGENCE

SMARTER  
AUTOMATION TOOLS

THE RISE  
OF PREDICTIVE ANALYTICS

MARKET RESEARCHERS  
THAT ARE DATA SCIENTISTS

In a world of hyper digital and mobile connectivity, market 
researchers have easy access to consumer data. This 
quick access to consumer data makes it easier for market 
researchers to collect accurate data, measure real consumer 
behaviors, and overcome any biases that come with self-
reporting.

With the advent of digital and mobile technology, traditional 
market research is getting a run for its money. This infographic 
will cover the top 5 things disrupting the status quo of market 
research, and how the world is better for it.

AI is projected to transform many aspects of market research 
including questionnaire development, data analytics, and 
computing power. The advantages of AI combine together to 
help market researchers more quickly understand exactly who 
consumers are as opposed to who consumers say they are.

Traditional market research often requires researchers to 
manually collect data. Newer and smarter market research 
automation tools shorten time frame expectations and provide 
market researchers with data in real-time.

Advances in predictive analytics helps market researchers focus 
more on the whys behind consumer behavior as well as how 
to effectively use consumer data. With predictive analytics, 
researchers will be able to skip the initial phases of market 
research and make future inferences based on past behaviors.

Not only is the industry seeing a disruption in market research 
tools and capabilities, but there are now more market 
researchers that have degrees in data science. These data 
scientists have a stronger hold on collecting, analyzing, and 
interpreting data than ever before.
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